UK: +44 (0)207 989 0813
NA: +1 646 896 3065
AU +61 2 9280 0700
action@proactiveinvestors.com

Lifestyle Global Brands
20:00 14 Jun 2019

Lifestyle Global Brands founder: Infused cannabis
beverages could compete with alcohol
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Lifestyle Global Brands is betting big on cannabis-infused beverage products
as it gets ready to launch a line of refreshments in the US this year.
Many investors anticipate CBD-infused beverages to be the next wave of
products in the cannabis sector. Look no further than Constellation Brands'
(NYSE:STZ) $4 billion investment into Canopy Growth Corporation
(NYSE:CGC) for proof.
The Los Angeles-based company already has experience in launching
alcoholic beverages in Australia and North America and it is about to start
selling a range of CBD- and THC-infused products into North America.
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The company already has a growing revenue stream from its alcohol line,
which is underpinned by global distribution relationships such as Loblaws,
Krogers, Total Wine, The Ritz-Carlton and MGM Resorts, to name a few.

Website:

lgb.company

Company Synopsis:

In this exclusive interview with Proactive, mangaging director Raj Beri tells us
how the comany is leveraging its success launching alcohol brands as it
prepares to bring new infused products to the North American marketplace.
Can you give us an insight into the company's origin?
I founded an Australian distillery and beverage alcohol company around 10
years ago. On the back of that company's success and innovation pipeline, we
created some "world-first" beverage products that ended up getting scaled to
multiple markets for distribution and became successful in their own right. Due
to that success, I started a cannabis division, which is now CannHealth Group
or Lifestyle Global Brands. The cannabis division is focused on lifestyleoriented beverages and infused THC and CBD products.

Lifestyle Global Brands was founded on the
vision of bringing people together in
celebration.
Alcohol
and
functional
beverages have been long considered
"social lubricants," and these products and
their markets are expanding rapidly. Our
company is here to expand with the market
and make our mark on the beverage
industry.
action@proactiveinvestors.com

What are some of the key products in your beverage lineup?
We'll be launching our first THC-infused beer product very soon. Technically we can't call it a beer because the
definition of beer means that it must have alcohol. Our product will be a malt beverage infused with THC and function
just like an alcoholic beer product. The difference with our product is that it has some amazing technology where the
onset time is 10 to 12 minutes, so it will function just like an alcoholic beverage. And then the metabolism time is a
couple of hours, so you can have a "safe" high.
What market are you gearing these products towards?
We are trying to take some of the market share away from consumers who consume alcohol on a recreational basis
and giving them options that are healthier. Our THC malt beverage product will have no added sugar, very low calories
and a low, safe dose of THC.
When it comes to taste, many companies have stumbled because consumers are saying that they don't like the
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flavor of cannabis. How do you approach that challenge?
With every beverage, flavor is the most important point. Unless you unless you enjoy the flavor and taste and feel in
mouth, you're not going to enjoy that beverage. We've overcome that challenge by making a beverage that's tasteless
and odorless from a THC or cannabis perspective. There is no cannabis taste or aftertaste. It essentially tastes like a
non-alcoholic malt beverage or beer.
You've developed a huge amount of expertise on the alcoholic beverage side. How do you leverage that on the
cannabis beverage side?
At the end of the day the consumer set is almost identical. We're targeting adult consumers from the age of 21 to 49,
predominantly beer drinkers. We want to give them an opportunity to taste and trial a new type of innovative beverage
that has low calories, no added sugar and a recreational option to alcohol.
Where are you planning to sell your products?
I think the US will be our largest market in the next few years, starting off with California and then expanding into other
West Coast markets, followed by expansion into Canada and the East Coast of the US. Once we tackle those markets,
we'll look at global expansion. We obviously require legislative changes to occur simultaneously, so our expansion
plans would be in line with legislation changes around the world.
What other milestones are you hoping to achieve in the near term?
We're hoping to raise up to C$20 million dollars to expand our manufacturing capabilities, market our brands and scale
revenues both in our alcohol division and in the in the cannabis division. We're looking to expand into multiple markets
and we currently have deals in progress in Nevada, Oregon, Washington, Arizona, Massachusetts and Canada. We
also want to expand our alcohol division with new innovations and new products. We're looking at acquisition
opportunities but also growing organically. Our core competencies are launching new innovative brands and we really
want to pioneer brands of the future. At the same time, we will look at acquisition opportunities that can fit into our
model where we can scale, such as companies that have good products but don't necessarily have the sales, marketing
and distribution strength.
What do you want investors to know about Lifestyle Global Brands?
We are a company with a proven track record. We've made multiple exits in the beverage alcohol industry. The team
and the innovation pipeline are very strong. We're launching brand-new, first-of-its-type products in new fast-moving
consumer good space in large recreational and lifestyle-focused markets. There are great opportunities for the
company to grow and we have become a market leader in the space.
Contact Angela at angela@proactiveinvestors.com
Follow her on Twitter @AHarmantas

Proactive Investors facilitate the largest global investor network across 4 continents in 4 languages. With a team of analysts
journalists & professional investors Proactive produce independent coverage on 1000's of companies across every sector for private
investors,
private
client
brokers,
fund
managers
and
international
investor
communities.
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No investment advice
The Company is a publisher. You understand and agree that no content published on the Site constitutes a recommendation that any particular security,
portfolio of securities, transaction, or investment strategy is suitable or advisable for any specific person. You understand that the Content on the Site is
provided for information purposes only, and none of the information contained on the Site constitutes an offer, solicitation or recommendation to buy or sell a
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security. You understand that the Company receives either monetary or securities compensation for our services. We stand to benefit from any volume which
any Content on the Site may generate.
You further understand that none of the information providers or their affiliates will advise you personally concerning the nature, potential, advisability,
value, suitability or profitability of any particular security, portfolio of securities, transaction, investment, investment strategy, or other matter.
You understand that the Site may contain opinions from time to time with regard to securities mentioned in other products, including Company-related
products, and that those opinions may be different from those obtained by using another product related to the Company. You understand and agree that
contributors may write about securities in which they or their firms have a position, and that they may trade such securities for their own account. In cases
where the position is held at the time of publication and such position is known to the Company, appropriate disclosure is made. However, you understand and
agree that at the time of any transaction that you make, one or more contributors may have a position in the securities written about. You understand that price
and other data is supplied by sources believed to be reliable, that the calculations herein are made using such data, and that neither such data nor such
calculations are guaranteed by these sources, the Company, the information providers or any other person or entity, and may not be complete or accurate.
From time to time, reference may be made in our marketing materials to prior articles and opinions we have published. These references may be
selective, may reference only a portion of an article or recommendation, and are likely not to be current. As markets change continuously, previously published
information and data may not be current and should not be relied upon.
The Site does not, and is not intended to, provide investment, tax, accounting, legal or insurance advice, and is not and should not be construed as
providing any of the foregoing. You should consult an attorney or other relevant professional regarding your specific legal, tax, investment or other needs as
tailored to your specific situation.
In exchange for publishing services rendered by the Company on behalf of Lifestyle Global Brands named herein, including the promotion by the Company of
Lifestyle Global Brands in any Content on the Site, the Company receives from said issuer annual aggregate cash compensation in the amount up to Twenty
Five
Thousand
dollars
($25,000).
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