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Important Information

Forward Looking Statements

The Material in this document has been  

prepared by Thred and is general background  

information about Thred’s activities. The  Material 

may contain forward looking  statements 

including statements regarding Thred’s current 

situation, intent or current expectations with 

respect to Thred’s business and capital 

adequacy.

While Thred has taken all reasonable care in  

compiling and producing the Material, the  

Material has not been verified; is given in  

summary form and any forecasts and  

hypothetical examples are subject to uncertainty 

and contingencies outside Thred’s control.

Warning - Limitation on Us

This is not an offer document. Nothing in this  

Material constitutes or is intended to constitute 

an offer of, or an invitation to purchase or 
subscribe for, securities and should not be  

considered advice or a recommendation to  

investors or potential investors in relation to an 

investment in Thred.

Unless otherwise indicated Thred holds the  

copyright to this Material. You are not  

permitted to copy, reproduce or alter this  

Material, for any purpose without the prior  

written consent of Thred.

You acknowledge that Thred is a listed entity  

and subject to continuous disclosure 

obligations. You will be liable and will 

indemnify Thred and its directors, affiliates, 

officers,  employees, agents, contractors, 
successors  and assigns (“Representatives’) if 

you or  anyone that receives the Material from 

you,  uses or releases any of the Material other  

than as permitted by Thred.

Disclaimer

Thred and its “Representatives”:

a) make no representation or warranty,  express 

or implied, as to the accuracy,  reliability, or 

completeness of the information  and does not 

undertake any obligation to  revise any of the 

Material, including any  forward looking 

statements to reflect events  or circumstances 

after the date hereof.

b) reserve the right to make changes,  

modifications, additions, deletions and  

corrections to the Material, at any time and  

without notice.

c) do not accept any liability for any statements, 

opinions, information, or matters,  express or 

implied arising out of, contained  in or derived 

from, this Material or for any  damages or losses 

whatsoever, arising out  of, or in any way related 

to, the use of this Material.

This update may contain references to brands 

that are intended to provide context only and do 

not necessarily infer a commercial relationship 

with any of the brands mentioned herein.
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Thred is an innovative technology company 
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What is Thred? 

• Following release of its messaging app, Thred modified its tech to leverage augmented 
reality (AR) and geo-location technologies. 

• AR is one of the fastest growing technologies being commercialised globally. 

• Thred has positioned its business model to be at the cusp of this global tech evolution. 

• Thred’s entry to this burgeoning sector is delivered by its AR consumer app, Sweep.

• Sweep uniquely positions Thred as a pioneering competitor in the global AR market.

• Our enterprise model, Agent Reality, leverages Sweep’s technology and commercially 
delivers it to businesses and brands.
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is a Thred innovation 
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AR & VR are Often Confused

Copyright @ Thred Ltd 2017Copyright @ Thred Ltd 2017

Augmented Reality Virtual Reality

Via Mobile 

Via Headset  

Focus of Sweep & Agent Reality

Sweep & Agent Reality will leverage the proliferation of Mobile devices in AR  



Where Thred Sits in the AR/VR Market Structure 
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Who makes  
Hardware / 
Equipment 

Who 
develops 

Tools & 
Engines

Who provides 
Applications & 

Content 

Who 
Distributes 

Applications & 
Content 
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$120 bn
(in 2020)

Pokémon Go

Pioneers Early Adopters Traction Acceptance Maturity

AR Product Life 
Cycle Stage

$1bn

AR Market 
Size in $bn

AR & Sweep Product Positioning
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$25 bn
(in 2017)

Concept

(in 2014)

Significant AR traction is yet to happen; but it will soon !

NOW !

Source – CB Insights Aug
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Thred Ltd

Business Structure & Model

White Label, Technology ServicesConsumer App

Business model focused on 
AR services to brands and 

enterprises

Business model focused on 
AR growth in consumer 

audience and engagement  

These models 
are symbiotic

Corporate Entity



What is Sweep ?
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Geochats 
Initial feature 
launch

AR Discovery 
2nd feature 
launch

AR Content
3rd feature 
launch

Sweep is a novel consumer app that leverages
augmented reality and geo-location technologies.

It is uniquely positioned to utilise these growing
technologies in novel ways to establish significant and
engaged consumer audiences.

Its business model allows us to monetise via Geochats,
AR, integration partners and in-app purchases.

Its technology underpins and facilitates the Agent
Reality business model.

It is the first app of its kind in Australia and is set to
engage and retain our target demographic.

‘Hero’ 

Features
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What are Geochats ?
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A Geochat is only accessible when a
user passes through a geo-fence.

Making conversations contextually relevant 

Geo-fences are controlled GPS
coordinates that Sweep sets to
facilitate specific chat forums.

Geochats engage users and deliver
location-based, contextually relevant
content.

When a user leaves a venue or area,
they can no longer join the Geochat.

• This delivers a strong sense of
exclusivity, discovery and community
for our target demographic.

• Locations: Campuses, bars, stadiums and
promoters etc, can also join and moderate
their Geochats.

• Sweep allows venue owners to talk directly
to their location-based audience.

• This delivers highly targeted and symbiotic
value propositions for both parties.
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What is AR Discovery ?

Our AR discovery feature is where Sweep and its partners
create and provide AR content for users to consume.

Discovering a world around you 

AR content also relies upon geo-location in order to make
the AR content contextually relevant.

This method of discovering content has the potential to
change user search behavior.

The applications for this feature are endless and have
strong monetisation potential.

AR Discovery is where our users can discover, see and
interact with their surroundings in augmented reality.
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Travel
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Example Applications
Food & Hospitality
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Sports 
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Example Applications
Retail
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What is AR Content Creation ? 
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Adding AR content is next, where Sweep
allows users to create their own content
and post it for others to discover.

Posting AR content for others to discover 

• User generated AR content will herald an
exciting new consumer engagement
offering for Sweep.

• The feature will provide new and scalable
monetisation channels for Thred.

FIND POST & CURATE  DISCOVER
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